BEST HGTEL

GENERATOR

Barcelona

The Design Agency, Toronto

Weave a tapestry of Spanish-accented
design references into a flagship that combines a
39-room hotel, 117 hostel accommodations and
one luxury suite. Some boxes that had to be ticked:
public spaces that invited guests to mingle; a maxi-
mized reuse strategy for the interiors, and a solu-
tion for ensuring durability even for custom pieces
with distinctive details.

Everything that makes Barcelona
unique informed some aspect of the interiors.
Splayed, 23-ft. high boards recalling the ribs of a
ship’s hull create an internal pavilion that infuses
the city's seafaring past into the hostel's lobby.

A feature staircase leads to a glass balconied mez-
zanine that celebrates Barcelona's sense of fun.
Offsetting some serious Internet stations are a
foosball table, pool table, game boards and the
signature photo booth, where guests can crowd
and shoot a retro-style photo strip of themselves.
Art takes center stage in the hotel lobby. Taking
inspiration from Barcelona’s annual Festa Major
de Gracia, artist Julie Plottier crafted more than
300 lanterns to float above the ornate Hungarian
concrete floor tiles and provide an explosion of
color to contrast with earthy woods and metals.
The Design Agency got locals involved, hiring area
craftspeople to make custom beds and furniture,
commissioning graffiti pieces from Barcelona
artists Max and Kenor and inviting children from
a neighboring school to show off their own artistic
skills. Although local codes “made it impossible to
use vintage furniture say the designers, they kept
the project proactively green by turning elevator
parts into furnishings, using water-saving showers
and toilets, introducing photovoltaics, specifying
solar shades and exploring energy-efficient light-
ing controls that could deliver warm, ambient
{llumination. To ensure longevity, delicate details
on the furnishings were specially reinforced;
materials were specified “to be indestructible”
and care was taken to position artwork so that

it would be vandal proof.
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“Great design is possible at
every price point. This project
is fantastic.” —Larry Traxler
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SOURCES

LIGHTING: Establish &

Sons (hotel suite pendant
lights); Julie Plottier (custom
light installation); CUSTOM
FURNITURE, MILLWORK:
Contract Art; FLOORING:
Gerflor (vinyl tile); Tarkett
(laminate); Flasker (floor tile);
RUGS/CARPET: Lano Carpets;
Milliken Contract; STONE/
TILE WORK: Caesarstone
Quartz Surfaces; Olympia Tile
(subway tile); UPHOLSTERY:
Adriana Bifulco & Geppino;
WALL COVERINGS:
Armstrong Flooring (vinyl
composite floor tile used on
walls); Ideapaint; Tres Tintas
Barcelona; ACCESSORIES:
Mercat Del Encants [misc.
artifacts and objects of
interest); Wouff! (accent
pillows)

Creativity is not a line item.
Color, texture and a lot of ingenuity pump up the
design volume of this budget hotel to a level even
Antoni Gaudi would enjoy. Affordable materials
used on a grand scale make these interiors dramatic
and memorable. Pattern provides a cost-effective
way to make walls into gallery spaces. There’s also
alot of good editing in this project. A few major
statements grab guests’ attention, so that simple
pieces with good lines and strong colors can do the
heavy lifting in a cost-effective way.
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